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·Revitalising non-commodified 

adventure traditions



Narratives of Adventure

·ñThe historical narrative of adventure has been 

centred on the heroic individual over-coming 

adversityò (Kane & Tucker, 2007).

·Notions of societies adventure heroes; loyal, 

brave, resourceful models of social character 

were central to adventures role in outdoor 

education.

·A key to personal narratives of adventure was 

uncertainty, risk and real consequences



Aotearoaôs Adventure Narrative

·Adventure as part 

of the New Zealand 

way of life

ƁFirst Maori explorers 

and settlers

ƁEarly European 

settlers

ƁSir Ed Hillary



The Commodified Adventure 

Narrative

·Commodification is 

the process where 

something is 

turned into, or 

treated as, a 

product that can be 

bought or sold. 
(Concise Oxford English 

Dictionary)



·ñAdventure can 

now be served 

instantly in safe, 

sanitised and 

pleasant 

surroundings. It 

is a commodity 

to be 

consumedò (Foley, 

Frew & McGillivray, 2003).



ñAdventure is emerging as an off-the-peg industry, 

and almost regardless of skill, age or economic 

position, is promoted as an accessible mediumò 
(Foley et al, 2003).



·The dominant view 
or discourse of 
adventure now 
delivers experiences 
that are managed, 
controlled and pre-
packaged for 
consumption (Foley et 

al, 2003).

·How does this 
marginalise other 
views of adventure, 
i.e. walks in the local 
bush reserve or 
exploring the local 
stream



Adventure Narratives In New 

Zealand Schools

·How do consumer lifestyles and commodified 

adventure culture affect children and young 

peoples view of adventure?

·ñSociety and youth... now understand 

adventure as a fast and easily obtainable 

thrill, with the role model being survival epics 

or reality TV stuntsò (Kane & Tucker, 2007)

·How does this influence the way schools 

embrace adventure?



·How much do these adventure experiences 

cost and how do they rely on technology?

· Is there a tendency to opt for packaged adventure 

experiences which are based on risk and thrill?  



Revitalising Non-Commodified 

Adventure Traditions

·A goal of eco-justice is to help educate 

students to learn to live less consumer 

dependent lives (Bowers 2001)

·An eco-justice approach to adventure 

encourages revitalising and developing 

non-commodified traditions.

·Sharing non-commodified adventures with 

our students may help to achieve this goal



Non-Commodified Adventure 

Might Look Like...

·Less reliance on pre-packaged adventure.

·Less reliance on consumer products.

·Low tech, low cost.

·Self-sufficiency and mutual aid or support.

·Organic knowledge passed down through 

generations.



Climbing Gyms 

Versus 

Climbing Trees



Going Bush Low Tech

·Try leaving maps at home and using more 

organic knowledge to navigate (within safety 

margins) 

·Try using flys, a bit of plastic or natural 

materials and features to sleep under rather 

than tents.

·Try using old blankets to sleep in and wrap 

your stuff up in them to carry ïno pack 

required

·Try using fire pits to cook on 

·Keep it local



Think about how traditional knowledge 

particularly Tikanga Maori can be incorporated 

into adventure experiences



River Tubing


